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What’s New?

Private exchange sees surge in health care enroliment To be updated week
Kelly Kennedy, USA TODAY  5:57 p.m. EST February 20, 2014 pr‘|or‘ to CO nfe r‘ence
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Liazon Launches Multi-Carrier Private Exchange

nation's larges
increased by £
? adirectresult  New Platform Offers Liazon's Most Robust Benefits Exchange to Date for Mid-Sized and Large Employers
(Photo: Damian Dovarganes, AP) Care Act. the ¢

Gary Laver. ¢ BUFFALO, NY: (February 10, 2014) — Liazon Corporation, operator of the industry-leading Bright Choices® Exchange,

individual mem  announced the launch of its newest multi-carrier private exchange. Employers can now offer employees a full benefits
* Enrollment through the quarter of 201
eHealth private exchange

STORY HIGHLIGHTS

marketplace across multiple carriers through Liazon's proven private exchange platform. The new program helps

jumped 50% in 2013 2012"'1"02"2:)11‘ employers and employees save money by promoting competition, effectively matching products to people's
montns o . . . . . - . . .
. underlying benefits needs, and activating greater employee engagement in health care. It will be available nationwide
« Company CEO attributes 3 . . . . . .
increase to the Affordable ‘The impact of  on both a fully-insured and self-insured basis and targets national employers with 2,000 or more employees.
Care Act were especiall

Liazon's established carrier relationships have been instrumental in assembling a wide variety of carrier and plan
options to deliver meaningful choices to employees. Employees can now shop from dozens of plan designs across
multiple medical carriers including Aetna, UnitedHealthcare, and a panel of leading regional health plans.

‘UnitedHealthcare helps consumers navigate the health care experience by creating simpler, more personalized
plans and services. We believe our partnership with Liazon will give Bright Choices Exchange customers more
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Review of the Markets and the Players

Employer
Players/Challenges NFP Marketplace
\ET yers/ 8 P
Individual P055|I:’Jle.web-broker play via
. o bswift in Fall/2014 and/or
(incl. part- Federally faciliated or state exchanges .
. partnership with vendor such as
time)
ehealth
No employee choice except in some state [SHOP which is only advantageous
1to 50 exchanges; primary challenge is no EDI if employer qualifies for tax
with most carriers credit
51 to 1,000 Mercer Marketplace, Buck, Gallagher, Available
Towers Watson
1,000 to . :
5,000 Same players, mostly self-insured Available
5,000+ AON Hewitt Available
Retirees >65 Mercer, AON Hewitt, Towers Watson, Possible partnership via bswift
Buck with Health Plan One
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Private Exchange

eSS

 |s and exchange right for you?

* Are we really talking about an exchange?

& BenefitsPartners Leadership. Innovation. Success.

For Internal Use Only. Not For Public Distribution



Decision Tree

eSS

Yes

Defined
Contribution -

NO
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Defined Contribution Video

S

\ Leadership. Innovation. Success.

For Internal Use Only. Not For Public Distribution



Flexibility to Match Your Strategy

eSS

* One Unified Defined

Contribution
OR

« Separate Medical and
Ancillary Contributions
AND

« Carve out ER paid plans
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Employer Tools - Benchmarking

‘1—

How Much Should I Contribute?

| would like to look at employer contributions strategies for: (i)

Coverage Tier Region Industry Average Compensation Workforce Size
Employee Only x East South Central > Health Services x $75,000 - $89,999 > 1- 49 Employees x GO
50 550 3100 3150 200 $250 £300 350 5400 5450 5500 555(

Employer Contributions 5463.14
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Products from the Shelf

eSS

Product

Bundles
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Ancillary and Voluntary: National Carriers

# of Plans by Product Line

(plans subject to change)

T

unum

Metlife

GUARDIAN’

e

ASSURANT
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mployee
Benefits

F Financial
Group

18 7 30
16 16 20
20 6 20
4
2
|
TheStandard’

24

24

68

Afiac.

1 2 0 1
1 1 1 0
4 4 4 0
VSR, Ameritas 99

RELIANCE STANDARD
LIFE INSURANCE COMPANY
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Medical: Your National & Regional Carriers

Anthem. g

BlueCross

TUFTS
Health Plan

w UnitedHealthcare

Humana
NFP

Marketplace
North
Carolina
NFP NFP
Marketplace Marketplace m
lllinois Northeast
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Medical Products: Your Local Carrier

Cugna . Health Plan

&\‘7”; . {-’::' ‘ﬂ
IKAISER PERMANENTE | !“ Health Net
Ant hem ' Carehrst &@
Bluc(.mss ; k\.
' UnitedHealthcare A 3etna
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The Look and Feel of the Store

S

Branding

Importance
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NFP Marketplace: Open for Business

Shopping /
browsing/enrollment

— Over 50,00 visits in Q4
EDI / billing

— Over 100 carrier connections
Call center

— Over 10,000 calls fielded in Q4
Defined contribution

— Benchmarking for the employer
Decision support

— Ask Emma
Product

— Pre-packed and customized
Compliance (e.g., ACA)
ashboards and reports

Medizai

w0

Cizmz
180045424000
Vizzaiz

The NFP. Marketplace -
ahe CHOKEISHOURS!S

Wl 5 your bonciits webmies. Thia websits prowdes you with dotailed informetion sbout your bonciit optior and sllowa you e obility o
pdstc your infomeation and crvall onfine. Should you heve aoy gussions, plosas ulifizs the Helg” bution locsted cbow

Pluaze Note: Do not wae e “Back™ bution i youwr browaer, e it will $eve out your ssamon. knsteed, we he nevigetonsl tocks comtmned whn
om wyatm—

DEFINED CONTRIEUTIONS A

Benefits Guickiook

OUR CLURRENT SENERTS L Events:
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NFP Marketplace: Information & Resource Access

' Benefits
Insurance
Wealth Management About NFP ions for ions for Solutions for Locate an
Companies Individuals Advizsors NFP Office
Home | AdvisorLogin | Clientlogin | MNFP Canada

0 '1 =
80' UthﬂS #9 largest U.S. business broker
fOF Com panies B )| @ https:/sbenefits.nfp.com/NFPMarketplace/default.aspx
& NFP Marketplace X I I

File Edit View Favorites Tools Help
75 @ Home [ Suggested Sites v £ Get more Add-ons v

Senices

o Solutions for Companies

oo ~Benefits
_ g rvices N F Insurance
To remain competitive, business and HR managers must find a w ay to create benefits pr Wealth Management
. employers alike — now , and into the fulure. The good new =7 With NFP by your side, you
— companies get by. We elevafe them through the pow er of collaboration and innovation.

Retirement
401(K) Plans Services
(it Ty (e How do you offer your employ ive benefits products and contain costs §
403{k) Plans reality. We provide a robust suite of services fo help meet the needs of you and your e

Defined Benefit Plans

Corporate Benefits

Small Business Flans Qur services include:
Executive Benefits Shortcuts
Froperty & Cagualty Health and Welfare

HR Services

Resources = SIS rvices
Compliance & Regulstory NFP Marketplace With all the i both public and private, it is important to have a
Enroliment & Communications ®  ANCHE =NET IS partner who not only understands the exchange market but also has a broad depth of experience.
. . Driven by escalating benefits costs, hanges are b g an for
employers to better manage and predict their benefits expenses In snmple terms, NFP's private
benefits h is a marketpl; where employ are able to shop for and select benefits that

meet their needs and those of their family using a set amount of employer-provided funds, an
employee’s own funds or a combination of both.

Technology Powered by bswift

NFP brings not only employee benefits expertise, but also a proven exchange platform powered
by bswift that delivers cost savings and ease of use. bswift has a long history of being a
technology leader in the benefits ini ion and h space, including having been

B e N R A e R TP PN
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NFP Marketplace: Defined Contribution and
Decision Support

Benefits
Insurance
Wealth Management

Defined Contribution

Reining in the Employer’s Rising Costs of Health Care

Recruiting and retaining key employees is important to every company, and your

Benefits iemployee benefits program is a key part of the compensation you offer to your
I:\/ rance iemployees. Due to the rising costs of traditional employer-sponsored health insurance,
Wealth Management defined contribution is gaining popularity across the U.S.

You decide how much, they decide what works.

With defined contribution, you give your employees a set amount of money to spend on
benefits - it's like an allowance for thi &, ..'surance - and they use that n oney to shop for

You set up rules around where the moi ey it s ¢ nf

oo N FP Fe"ems lthe coverage that meets their individt = e = S s e 1d f off 1om5 a ‘one-size-fits-all”
nsurance ! Mgl

Wealth Management Phealth and benefits package, you empower yuur =1 ployees 10 tiuuse the combination of

For example, if you gave your employees a monthly allowance of $350, you could decide

ithat $300 can be spent on health insurance, and $50 can be used for dental coverage,

Coverage that's just right for them.
& vision plan or other benefits. And if you want to keep offering some plans that are 100

A Simpler Way to Meet E percent employer-paid - like long-term disability or life insurance  that's up to you.
Employee Health Care Needs

Want to Help Your Employees Find the Health

Insurance Plan That Fits Them Best?

"We make it easy for you to decide how to allocate the funds, and our decision support
foo'= h Ip your employees decide which plans work best.

Just Ask Emma.

Ask Emma is an interactive decision support tool designed to help employees make more ask E M M A

informed and personalized benefit decisions.

Ask Emma guides employees through the buying process by asking a few simple questions - including what doctors or hospitals they y
prefer - and then suggests the plans that fit their individual needs. She also reviews how the costs add up and helps tur confusing p
“insurance speak" into easy-to-understand explanations.

Defined Contribution Advantages:

For Employers

Plus, unlike other tools on the market today, Ask Emma is fully integrated ino the shopping and enroliment platform for a seamless
consumer experience.

« Control the employer's rising costs of health care

« Promote consumerism

« Flexinility to tailor the health and benefits allowance for your employees
® Fait i 428t implement

Ask Emma Advantages:

For Employers

» Offers employees an unbiased tool for guidance
» Promotes consumerism For Employees
= Enhances the employee benefits shopping experience

* Fastand easy to implement

+ " sy to understand allowance concept
+ A re free wm o . "00se from a greater number of plan options
« Potential for additional, more personalized coverage

For Employees
« Decision support tools help decide which plans fit best

* Easy to understand and fun to use

* Takes the guesswork out of the plan selection process

« Conveniently integrated into the bswift enroliment portal for one-stop shopping

« Personalizes cost comparison by health needs and preferred doctors and hospitals.

« Great for modeling future health scenarios for the whole family

Partner. Preserve. Prosper.
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Responsive Site Design
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NFP Marketplace: It’s an Evolution
S

* Individual market strategy

* Retiree market strategy

- Medicaid eligible strategy
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